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Issachar

“knew the signs of 
the times and 
acted accordingly”



Generation Y & iY

These young adults have had a say in 
how things go since they were five. 
They expect to express themselves, 
to upload, vote, blog or update and 
they believe they’ll be heard.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

The only thing worse than being 
“uncool” is being unreal. They 
demand authenticity. Anything that 
smells “plastic” is a turn-off. They 
value genuine people and leaders.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

They believe work and fun can be 
combined; they don’t want to 
separate the two. In fact, they may 
stop working midday to have fun and 
work again at midnight. It’s a 
continuum.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

They’ve not heard the word “no” very 
often growing up. As a student or new 
employee, they expect to get their 
way and don’t see why adults can’t 
understand their perspective.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

They want to do things that matter. 
Meaning is as important as money at 
work. They don’t think small. They like 
projects that are very important and 
almost impossible.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

They’re used to constant feedback. 
They got trophies on teams just for 
showing up. They got lots of kudos 
from parents for years and today want 
it instantly from their leaders.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

You already know this. They’re a 
connected generation. They can’t 
imagine a day without constant 
connection with friends. Technology is 
an appendage of their bodies.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.



Generation Y & iY

Words that describe their world are 
immediacy and convenience. They’re 
not prone to waste a lot of time with 
committee red tape or protocol. Stuff 
should happen fast.

1. Hear me out.

2. Keep it real.

3. Let’s have fun.

4. My way now.

5. Make it count.

6. Let me know.

7. Plug me in.

8. Just do it.





To Get this presentation and 
video

Just text “orlando” to
404-620-2624

And you’ll have it before we’re 
done!



50th	
  Prayer	
  Breakfast

1989 2013

Text	
  “orlando”	
  to	
  404-­‐620-­‐2624

56% of Reservations came from Facebook!



20	
  Years:	
  PRODUCT

1993 2013

Text “orlando” to 404-620-2624



20	
  Years:	
  RESEARCH
1993 2013

Text	
  “orlando”	
  to	
  404-­‐620-­‐2624





20	
  Years:	
  WEB	
  &	
  TECHNOLOGY
1993 2013

Text	
  “orlando”	
  to	
  404-­‐620-­‐2624



20	
  Years	
  and	
  GeQng	
  Worse

1993

$1.11
Per Gal

2013

$3.69
Per Gal



20	
  Years	
  and	
  S7ll	
  GeQng	
  BeSer

1993

$179.00
2013

FREE
Juice PLUS+® availability to children and students



20	
  Years	
  and	
  S7ll	
  GeQng	
  BeSer

1993 2013

An Apple is Good for you yesterday and today!



24

Some things never change.....
Our need for fruits and vegetables

SIMPLE
is Always Better





5	
  Simple	
  Steps

1. Memory	
  Jo
gger

2. Story

3. Event
s

4. Custo
mer	
  Car

e

5. Build	
  a
	
  Team



What	
  You	
  Need	
  To	
  Know…



S t e p
1

Memory Jogger



Be	
  a	
  Good	
  Steward

“I	
  didn’t	
  even	
  get	
  my	
  starter	
  kit	
  unNl	
  
my	
  sponsor	
  got	
  my	
  memory	
  jogger”
	
  -­‐	
  Sharron	
  Rankin

“AQer	
  we	
  signed	
  up,we	
  were	
  told	
  to	
  
go	
  home	
  and	
  write	
  down	
  300	
  names”



People	
  Investment	
  Advisor

Rela7onal
Capital

Trust



Jog	
  Your	
  Memory

h"p://thebeavers.net/jog-­‐your-­‐memory.pdf

Text “orlando” to 404-620-2624

http://thebeavers.net/jog-your-memory.pdf
http://thebeavers.net/jog-your-memory.pdf


Crea7ng	
  Your	
  Memory	
  Jogger

Text “orlando” to 404-620-2624



Memory	
  Jogger



Learn	
  the	
  Process

h"p://thebeavers.net/memory-­‐jogger-­‐training-­‐terry-­‐luongo-­‐rebroadcast/

Text “orlando” to 404-620-2624

http://thebeavers.net/memory-jogger-training-terry-luongo-rebroadcast/
http://thebeavers.net/memory-jogger-training-terry-luongo-rebroadcast/










Needed Dr. Bronnenmeyer to SHARE HIS STORY!



S t e p
2

Share Your 
Story



What’s Your Story???

Insert Wedding pic



Emotion or Logic???



Change	
  is	
  PAINFUL?

Not	
  ALWAYS!



1993



2013



http://www.youtube.com/watch?v=DyBypj2PrJA
http://www.youtube.com/watch?v=DyBypj2PrJA
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http://www.youtube.com/watch?v=DyBypj2PrJA
http://www.youtube.com/watch?v=DyBypj2PrJA
http://www.youtube.com/watch?v=DyBypj2PrJA


http://www.youtube.com/watch?v=DyBypj2PrJA
http://www.youtube.com/watch?v=DyBypj2PrJA




Sharing	
  Juice	
  Plus+®	
  Keeps	
  GeQng	
  Easier…



Instagram! Share your story visually!

Show 
people how
Juice Plus+®

fits!



Facebook – Reconnect with old & new 
friends to share your story!



JuicePlus.com/youtube



Curt…what did 

u think of that 
video?

Sharing Made Simple!



If	
  you	
  say	
  what	
  you	
  BELIEVE	
  and	
  
DO	
  what	
  you	
  BELIEVE,	
  

you	
  will	
  a"ract	
  people	
  who	
  
BELIEVE	
  what	
  you	
  BELIEVE!	
  



S t e p
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Events



Come in all shapes and sizes
Events

Offline

Nothing beats face to face for trusted conversations.

Homes

“there are more kitchen tables than hotels”

 - Wendy Campbell

Hotels

Professional environment for larger events

Online

The world is your backyard. Reach out and touch someone.



Events - Inspiring Healthy Living
One-on-One

Face to face or on the phone, 
sometimes that personal interaction 

is best.

3 Way Call

No tool in our business is more 
effective than a 3 way call with an 

“expert”.

HLP

NMDs give HLPs credit for the 
growth of their business more than 

any other.

PPL

Respected physicians from across 
the country share their expertise!

VF Overview

Our fantastic business explained so 
that others can take a look.

Regional

One day, Saturday event filled with 
training on our 5 Simple Steps.

Bootcamp

A weekend get-away at the venue of 
your choice.  From back woods to 

ritz!

Conference

Quality people from around the 
world gather to learn and get 

inspired.



If you don’t know your options,
You can’t PROMOTE the event!

As you communicate with people you
Come in contact with, you must be 

aware
Of the events on the horizon!

Resources:
•JuicePlus.com
•JuicePlusConference.com
•JuicePlusVirtualOffice.com
•theBeavers.net
•Local CoOp events page or facebook 
group/page

http://juiceplusevents.com
http://juiceplusevents.com
http://JuicePlusConference.com
http://JuicePlusConference.com
http://juiceplusvirtualoffice.com
http://juiceplusvirtualoffice.com
http://thebeavers.net
http://thebeavers.net




S t e p
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Customer
Care



It’s Called Customer…CARE



CALL Text

Email
Social 
Media

Postcard

Customer Care



www.your-name.towergarden.com

http://www.your
http://www.your


TowerGarden.com/youtube



TowerGarden.com/facebook



Tower Garden Customer Emails



90	
  Days	
  AQer	
  1st	
  
Shipment	
  
Quick	
  Survey
Free	
  Product

=

Happy,	
  Loyal	
  Customers	
  &	
  
New	
  Rock	
  Stars



Good 
Customer 

Care
=



S t e p
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Build Your
Team



T.E.A.M.





Striking Gold!



Your Dream Team

YOU

32 41 5

http://thebeavers.net/power-of-5.pdf

Text “orlando” to 404-620-2624

http://thebeavers.net/power-of-5.pdf
http://thebeavers.net/power-of-5.pdf


Striking Gold!

NMD

SCSC SCSC SC



“Gate	
  Keepers”



Every	
  DUD	
  Knows	
  a	
  STUD!
YOU

2

1



Terri

Cheryl

Julie

David

Bob

Jeff
Wendy

Mick



Unlock Your





“Live this day as if it will be your last. Remember that you 
will only find ''tomorrow'' on the calendars of fools. Forget 
yesterday's defeats and ignore the problems of tomorrow. 
This is it. Doomsday. All you have. Make it the best day of 
your year. The saddest words you can ever utter are, ''If I 
had my life to live over again. ''Take the baton, now. Run 
with it! This is your day! Beginning today, treat everyone 
you meet, friend or foe, loved one or stranger, as if they 
were going to be dead at midnight. Extend to each person, 
no matter how trivial the contact, all the care and kindness 
and understanding and love that you can muster, and do it 
with no thought of any reward. Your life will never be the 
same again.” Og Mandino




